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Cover Picture

An Airbus Industrie A 310 (here shown in
Lufthansa livery) has recently returned to its
base in Toulouse after an extensive route-
proving exercise. Between 3rd and 8th July
No 2 A 310 flew a round trip through the
Middle and Far East with the equivalent of a
full passenger load, one of the main purposes
for the trip being to demonstrate to
customers and potential customers.
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