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Catch Up on the 
MLA’s Webinar Series

With topics ranging from advice on organizing a writing group 
to navigating career options in the humanities, the MLA offers 
a wide variety of webinars to help researchers, instructors, 
and students in their professional development.

Register today for one of our webinars to receive a link to 
the recording and be alerted of future events!

Explore our selection at webinars.mla.org
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The Modern Language Association
Supports the 
Public Humanities

Are you engaging the public with your scholarship?
Read our Guidelines for Evaluating Publicly Engaged Humanities 
Scholarship in Language and Literature Programs.
These guidelines help departments, institutions, and faculty 

members in languages and literatures value and assess research 

in the public humanities. Whether you need to make the case for

the importance of your work to your institution or you’re seeking 

guidance about how to collaborate with partners ethically, this

document provides a framework for gauging impact.

LEARN MORE
www.mla.org/Guidelines-Public-Humanities
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