
CHAIN
REACTION
Expert Debate
and Public
Participation in
American
Commercial
Nuclear Power,
1945-1975
Brian Balogh
"An excellent and
pioneering study of a
pervasive problem
in the historical relationship between
science and public policy."

— Samuel P. Hays, University of Pittsburgh

37296-8 Hardcover $34.50

MANUFACTURING
KNOWLEDGE
A History of the Hawthorne
Experiments
Richard Gillespie
Drawing on the original records and the
personal papers of the researchers, Richard Gillespie
reconstructs the intellectual and political dynamics of
the experiments.

40358-8 Hardcover $39.50

NATURE
INCORPORATED
Industrialization and the Waters
of New England
Theodore Steinberg
Drawing on social, legal and environmental history,
Theodore Steinberg explores the central role that water
played in the Waltham-Lowell system as it evolved
along the Charles and Merrimack rivers.
Studies in Environment and History
39215-2 Hardcover $34.50

Now available in paperback...

TECHNOLOGY
IN THE PURSUIT OF
ECONOMIC GROWTH
David Mowery and
Nathan Rosenberg
"A challenging study that historians interested in
research and development, trade policies, and
international competitiveness will not want
tooverlook." _ jourmi of American History

389364 Paper $14. 95

Richard Gillespie

BUSINESS
ORGANIZATION AND
THE MYTH OF THE
MARKET ECONOMY
William Lazonick
"Lazonick successfully marries economic theory...
to the history of technology andbusiness organiza-
tion... He then applies this blend of insights to con-
temporary issues of economic growth in Japan, and
relative decline in Britain and America. The result is

a controversial but richly informative
analysis... -It is hard to think of anoth-
er scholar who could match the combi-
nation of boldness, graceful writing,
and intellectual challenge that this
book represents. "

— Thomas K. McCraw,
Harvard University

39419-8 Hardcover $39. 95

INNOVATION
AS A SOCIAL
PROCESS
Elihu Thomson and the
Rise of General Electric

W. Bernard Carlson
"At a time when the country is searching for clues
to understanding invention and innovation,
Bernard Carlson's detailed and thoughtful study of
Elihu Thomson provides information and insights of
immense value."

—Thomas P. Hughes, University of Pennsylvania

Studies in Economic History and Policy

39317-5 Hardcover $44.50

Now available in paperback...

THE PROCESS OF
TECHNOLOGICAL
CHANGE
New Technology and Social Choice
in the Workplace
Jon Clark, Ian, McLoughlin,
Howard Rose and Robin King
This book based on a five-year study of aspects of British
Telecom's extensive telephone exchange modernization
program, examines the issues that arise during the
introduction of technological, change in the workplace.

Cambridge Studies in Management 11

38698-5 Paper $18.95

Available in bookstores or from

CAMBRIDGE UNIVERSITY PRESS
40 West 20th Street, New York, NY 10011

Call toll-free 800-872-7423.
MasterCard/VISA accepted. Prices subject to change.
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GUIDELINES FOR CONTRIBUTORS

General Information
Manuscripts are considered tor publication on the understanding that they are not concurrently
under consideration elsewhere and that the material—in substance as well as tbrm—has not been
previously published.

Three copies of the manuscript should be submitted.
Authors should identify themselves only on a separate title page that provides name, mailing

address, and telephone number. Authors must also remember not to identify themselves in the
body of the manuscript; specifically, references to their own work in the text should be in the
third person, and citations should be written without possessive pronouns—not "See my. . . . "

Each article should be accompanied by a precis of 75-100 words outlining the main point(s)
of the paper and placing the article in context. Subheads should be used to divide the manuscript
into three or tour sections (or more, depending on length).

We do not have an upper or lower page limit, but articles usually run between 25 and 60 type-
script pages, including notes and other material.

Articles must contain notes in the humanities style, not references as in the social sciences.
We are always eager to publish illustrations, but authors should not include originals of illus-

trative materials at the time of submission; photocopies of such material may be included.
Authors of accepted manuscripts will receive two copies of the issue in which the article appears

and twenty-five free offprints.

Manuscript Preparation
ALL material—including extracted quotations and notes—must be double-spaced. Legible pho-
tocopies or word-processed originals may be submitted. Use of dot-matrix printers is discouraged.

Notes should be numbered consecutively and citations should be placed at the end of the text.
Do not place footnotes at the bottom of the page (see word-processing instructions).

Each table or figure should occupy a separate page and should be numbered (in arabic numerals)
and grouped together between the text and the notes. The position of these items should be
indicated in the text (as, "see Table 3"), but they should not be mingled with the text and no
extra space should be left tor them there. Each table and figure must be accompanied by a com-
plete source.

We use the 13th edition of The Chicago Manual of Style (1982) and spell and hyphenate words
according to Webster's Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anachronis-
tic to do so; male nouns and pronouns should not be used to refer to people of both sexes.

We use the day-month-year tbrm tor dates, as 11 February 1990.
Double quotation marks should be used for journal titles and direct quotation; single quota-

tion marks are used tor quoted material inside quotations.

Sample Citation Forms:
Book: Alfred D. Chandler, Jr., The Visible Hand: The Managerial Revolution in American Busi-

ness (Cambridge, Mass., 1977), 321-22.
Journal: Charles Cheape, "Not Politicians but Sound Businessmen: Norton Company and

the Third Reich," Business History Renew 62 (Autumn 1988): 444-66.
Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,

or idem., but ibid, (not italicized) may be used.

Word-Processing Guidelines
The journal can accept disks of all standard sizes and densities, but they must be formatted in
MS-DOS; we cannot use Apple or Macintosh software. WordPerfect is directly compatible, but
we may be able to accept your document if it can be converted into an ASCII file.

Potential contributors should submit hard copy, not diskettes, initially, but it will save con-
siderable work for all parties in the event of acceptance if authors working on PCs follow a few
rules from the beginning:

In general, use as few formatting commands as possible.
Do not justify or half-justify the right-hand margin.
Do not hyphenate words at the end of lines.
Do not use hard returns except for new paragraphs or required page ends except as absolutely

necessary (for example, to break between text and notes).
Do not use special fonts; underline material that is to be set in italics.
Most important, do not use the word processor's automatic footnote functions: do not embed

notes in the text. Notes should be keyed in at the end of the text (after any tables) or
as a separate file.
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