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This article contains the following errors:

The date range of the analysis in the abstract should be July 2011 and December 2019’ (This
has been amended in the original article)

The subheading on page 15 should read ‘Post-crisis recovery phase (September
2016-December 2019)’

A sentence on page 6 should read ‘“The few gender studies theorising nation branding have
examined how gender politics play out in nation branding...’

e In a sentence on page 4, line 2, the post-crisis phase should be ‘December 2019’ (not
November)

In a sentence on page 4, paragraph 3, line 10, the post-crisis phase should be ‘December 2019
(Not November)

The publisher apologises for these errors.
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