Statement of Ownership, Management, and Circulation
(Act of August 12, 1970: Section 3685, Title, United States Code)

1. Title of publication: American Bar Foundation Research Journal
1B. Publication No.: 03619486

2. Date of filing: September 18, 1984

3. Frequency of Issue: Quarterly
3A. No. of Issues Published Annually: four (4)
3B. Annual Subscription Price: $20.00

4. Location of known office of publication: American Bar Foundation, 750
N. Lake Shore Drive, Chicago, IL 60611

5. Location of headquarters of the publisher: American Bar Foundation, 750
N. Lake Shore Drive, Chicago, IL 60611

6. Publisher: American Bar Foundation, 750 N. Lake Shore Drive, Chicago,
IL 60611
Editor: Thomas Y. Davies, 750 N. Lake Shore Drive, Chicago, IL 60611
Managing Editor: Bette H. Sikes, 750 N. Lake Shore Drive, Chicago, IL
60611

7. Owner: American Bar Foundation, 750 N. Lake Shore Drive, Chicago, IL

60611 (Incorporated as a General Not For Profit Corporation, Nov. 1,

1952, Certificate No. 13798)

Known bondholders, mortgagees, and other security holders: none

. The purpose, function, and nonprofit status of this organization and the

exempt status for Federal Income tax purposes have not changed during
the preceding 12 months.
10. Extent and nature of circulation

0 %

Actual No. of
Average No. of Copies of Single
Copies Each Issue Issue Published

During Preceding Nearest to
12 Months Filing Date
A. Total no. copies printed 5,031 5,100
B. Paid circulation
1. Sales through dealers and carriers, street
vendors, and counter sales 21 10
2. Mail subscriptions 4,376 4,504
C. Total paid circulation 4,397 4,514
D. Free distribution by mail, carrier, or other
means. Samples, complimentary, and other
free copies 301 226
E. Total distribution 4,698 4,740

F. Copies not distributed
1. Office use, left over, unaccounted, spoiled

after printing 333 360
2. Returns from news agents 0 0
G. Total 5,031 5,100

I certify that the statements made by me above are correct and complete.

September 18, 1984 Richard H. Maas
Director of Dissemination

https://doi.org/10.1111/50361948600005042 Published online by Cambridge University Press


https://doi.org/10.1111/S0361948600005042

*"A landmark volume . . .
‘ —

CHICAGO LAWYERS

CHICAGO LAWYERS
THE SOCIAL STRUCTURE

OF THE BAR The Social Structure of the Bar

: John B Heinz and Edward 0. Laumann

John P. Heinz and Edward O. Laumann

The legal profession has grown immensely in size, diversity,
and influence—but some lawyers clearly have more influence
than others. What determines the systematic allocation of
status, power, and economic reward among lawyers? What
kind of social structure organizes lawyers’ roles in the bar
and in the larger community?

As Heinz and Laumann convincingly demonstrate, the legal profession is stratified primarily
by the character of the clients served, not by the type of legal service rendered. In fact, the
distinction between corporate and individual clients divides the bar into two remarkably
separate hemispheres. Using data from extensive personal interviews with nearly eight hun-
dred Chicago lawyers, the authors show that lawyers who serve one type of client seldom
serve the other. Futhermore, lawyers’ political, ethno-religious, and social ties are very like-
ly to correspond to those of their clients. The distribution of prestige among lawyers reflects
the dichotomy of client types. Greater deference is consistently shown to corporate lawyers,
who seem to acquire power by association with their powerful clients.

Heinz and Laumann also discover that these two “‘hemispheres’ of the legal profession are
not effectively integrated by intraprofessional organizations such as the bar, the courts, or
law schools. The fact that the bar is structured primarily along extraprofessional lines raises
intriguing questions about law and the nature of professionalism, questions addressed in a
provocative and far-ranging final chapter.

This volume, published jointly with the Russell Sage Foundation, offers a uniquely sophisti-
cated and comprehensive analysis of lawyers’ professional lives. It will be of exceptional im-
portance to sociologists and others interested in the legal profession, in the general study of
professions, and in social stratification and the distribution of power.

*'A landmark volume. . . . The argument that attorney prestige is a reflection of client

prestige is beautifully developed as are the consequences. . . . This is a major contribution to
the field of sociology of law and to the study of the professions.”

—Samuel Krislov,

Professor of Political Science, University of Minnesota

John P. Heinz is Professor of Law and Urban Affairs at Northwestern University and Executive Director of the
American Bar Foundation.

Edward O. Laumann is Chairman of the Sociology Department at the University of Chicago and Editor of the
American Journal of Sociology.

Co-published with the Russell Sage Foundation August 575 pages ISBN 0-87154-378-8 $32.50**
**Include $2.50 for shipping and handling

Order from: American Bar Foundation
Dissemination Department
750 North Lake Shore Drive
Chicago, Illinois 60611

\_ e

https://doi.org/10.1111/50361948600005042 Published online by Cambridge University Press



https://doi.org/10.1111/S0361948600005042



https://doi.org/10.1111/S0361948600005042



