THE MIDDLE EAST STUDIES ASSOCIATION OF NORTH AMERICA, INC. (MESA)
was organized in 1966 by a group of American and Canadian scholars on the
Middle East to
¢ promote high standards of scholarship and instruction in this area;
¢ facilitate communication among scholars through meetings and publications;
and
¢ foster cooperation among persons and organizations concerned with the
scholarly study of the Middle East.

MESA focuses on the study of the Middle East since the rise of Islam,
principally from the viewpoint of the humanities and the social sciences. Its
membership is international.

Persons of scholarly training and/or achievement in Middle East studies are
eligible to become Full Members ($50, Retired $25, Joint $60). Other categories
of membership are Associate ($50), Student ($25), and Institutional ($500). Each
membership is on a calendar-year basis. Membership includes subscriptions to
the International Journal of Middle East Studies, the MESA Bulletin, and the
MESA Newsletter.  Application forms may be obtained from the MESA
Secretariat, 1232 North Cherry Avenue, University of Arizona, Tucson, Arizona
85721, (602) 621-5850.

MESA is a nonprofit corporation with tax-exempt status. Contributions to
the Association are deductible under both U.S. Federal and British income tax
regulations.

Honorary Fellows: ALBERT HOURANI, CHARLES ISSAWI,
MAJID KHADDURI, ANN K.S. LAMBTON,
MAXIME RODINSON, ANNEMARIE SCHIMMEL, W. MONTGOMERY WATT
Past President: BARBARA C. ASWAD
President: JOHN O. VOLL
President-Elect: RASHID KHALIDI
Directors: 1991-1993: FARZANEH MILANI, BARBARA F. STOWASSER
1992-1994: FRED M. DONNER, SUAD JOSEPH
1993-1995: LAURIE BRAND, ZACKERY LOCKMAN
Executive Secretary & Treasurer: ANNE H. BETTERIDGE

The following publications are available from the MESA Secretariat (please
write for a price list):

o Directory of Graduate and Undergraduate Programs and Courses in Middle
East Studies in the United States, Canada, and Abroad. MESA, published
biennially.

® A Resource Guide for Middle Eastern Studies, edited by Ann G. Friday,
Robert L. Staab, et al. Middle East Outreach Council, 1988.

e MEOC Presents Middle East Materials, for Teachers, Students, Non-

Specialists.

Edited Works and Collections on the Middle East. Annual.
MESA Bulletin Index: Vols. 1-20, 1967-1986.

MESA Cookbook.

Back issues of the MESA Bulletin and Annual Meeting Programs.
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BHISTORY and TURMOILE

] LT U Sandra Mackey
J PASSION AND POLITICS

The Turbulent World of the Arabs
Drawing on her years of traveling and living in the
Middle East, Mackey, author of The Saudis, creates a

) LI vivid and often troubling account of the conflicting
[11 ) influencesthatshape the Arabworld, explaining the
; contradiction at the heart of the region’s politics and

l culture. 400 pp.
Dutton hardcover 0-525-93499-5 $23.00
SANDRA MACKEY

Peter Mansfield

THE ARABS

Revised Edition

This masterly study has been completely revised and
updated to present valuable insights into the Persian
Gulf War, the continuing conflict over Palestine, and
the differences between Arabliberal and fundamen- |
talists. 560 pp.

Penguin paperback 0-14-014768-3 $12.00

Peter Mansfield

A HISTORY OF THE MIDDLE EAST

““The best overall survey of the political, regional
rivalries, and economics of the contemporary Arab
world.’”’—The Washington Post Book World. ** A fast way
to understand the modern problems of the Middle
East.””—The Boston Sunday Globe. 368 pp.

Penguin paperback 0-14-016989-X $13.00

THE MIDDLE EAS

Available in March 1993

Georges Roux

ANCIENT IRAQ

Revised Edition
Newly revised and containing information from recent excavations
and discovered artificats, Ancient Irag covers the political, cultural, and socio-
economic history of Mesopotamia from the days of prehisory to the

Christian era and beyond. 520 pp.

Penguin paperback 0-14-012523-X $13.00

For a copy of our brochure of titles dealing with the Middle East,
call (212) 366-2372.

PENGUIN USA

Academic Marketing Department, 375 Hudson Street, New York, NY 10014-3657
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