
H A R V A R D B U S I N E S S S C H O O L

- •

S P R I N G 2 0 1 0 V O L U M E 8 4 , I S S U E 1https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


© 2010 by The President and Fellows of Harvard College.
All rights reserved.

ISSN 0007-6805

Periodical postage paid at Boston, Mass., and additional offices.

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


HISTORY

V O L U M E 8 4 N U M B E R 1 S P R I N G 2 0 1 0

EDITORS • Walter A. Friedman and Geoffrey Jones
PRODUCTION MANAGER • Margaret P. Willard

PRODUCTION COORDINATOR • Felice Whittum
Harvard University

EDITORIAL ADVISORY BOARD

Franco Amatori, Universita Bocconi
Maria Ines Barbero, Universidad de San Andres

Hartmut Berghoff, Gottingen University
Mansel Blackford, Ohio State University
William R. Childs, Ohio State University

Jeffrey Fear, University ofRedlands
Patrick Fridenson, Ecole des Hautes Etudes
Margaret B. W. Graham, McGill University

Per H. Hansen, Copenhagen Business School
Gelina Harlaftis, Ionian University

Richard R. John, Columbia University
Angel Kwolek-Folland, University of Florida

Pamela W. Laird, University of Colorado, Denver
Kenneth J. Lipartito, Florida International University

H. V. Nelles, McMaster University

Rowena Olegario, University of Oxford
Nuria Puig, Universidad Complutense de Madrid

Mary B. Rose, Lancaster University
Hans Sjogren, Linkoping University

Keetie Sluyterman, Utrecht University
Susan Strasser, University of Delaware
Simon Ville, University ofWollongong

Mira Wilkins, Florida International University
Jonathan Zeitlin, University of Wisconsin-Madison

BOOK REVIEW BOARD

Marcelo Bucheli, University of Illinois
Ludovic Cailluet, Toulouse Social Sciences University

Stephanie Decker, University of Liverpool
Julia Ott, New School of Social Research
Werner Plumpe, University of Frankfurt
Catherine Schenk, University of Glasgow

H A R V A R D B U S I N E S S S C H O O L
https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


The Business History Review is published in the spring, summer, autumn, and winter
by Harvard Business School and is printed at The Sheridan Press in Pennsylvania.

• Manuscripts, books for review, commentary, and all editorial correspondence
should be sent to Walter A. Friedman, Coeditor, at the address below.

• Queries regarding advertising and subscriptions, as well as notices of changes of
address, should be sent to the address given below or by e-mail to bhr@hbs.edu.
Advertising correspondence should be sent to Margaret Willard at the address
below or by e-mail to mwillard@hbs.edu.

• Correspondence regarding rights and permissions should be sent to Permissions
at the address given below.

Business History Review
Harvard Business School
Soldiers Field
Boston, MA 02163
Editorial Office: 617-495-1003
Subscription inquiries: 617-495-6179
Fax: 617-495-0594

• E-mail correspondence and inquiries should be sent to bhr@hbs.edu.

• Subscription rates for the volume year 2010:

Individuals $70.00
Institutions $170.00
Students and members of the following associations: $40.00

Academy of Management
Association of Business Historians
Business History Conference
Business History Society of Japan
European Business History Association
Society for Business History (GUG)

• Many issues of volumes 60-83 (1986-2009) are available from our office for
$20.00 per issue. Please contact BHR for details.

• Business History Review articles are listed in ABI/INFORM Global, America:
History and Life, Book Review Index, Business Methods Index, Business
Periodical Index, EBSCO Academic Search Premiere, EBSCO Business Source
Complete, Historical Abstracts, IBSS, Journal of Economic Literature, Journal
Citation Reports/Social Sciences Edition, JSTOR, Proquest 5000, Proquest
Central, Social Sciences Citation Index®, Social Scisearch®, SSRN, and Standard
Periodical Directory.

• Notice of failure to receive issues must reach the office no later than six months
after the date of mailing. Postmaster: Send address changes to Business History
Review, Harvard Business School, Soldiers Field, Boston, MA 02163.

• The paper used in this journal meets the minimum requirements of the American
National Standard for Permanence of Paper for Printed Library Materials, Z.39.48
and is 50% recycled, 10% post-consumer.

• Visit our Web site for further details and current information: www.hbs.edu/bhr.
https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


Contents

ARTICLES

Gordon Boyce, Language and Culture in a Liverpool Merchant
Family Firm, 1870-1950 • 1

Lucy Newton, The Birth of Joint-Stock Banking: England
and New England Compared • 27

Ingo Koehler, Overcoming Stagnation: Product Policy and Marketing
in the German Automobile Industry of the 1970s • 53

Matthias Kipping and Ludovic Cailluet, Mintzberg's Emergent
and Deliberate Strategies: Tracking Alcan's Activities

in Europe, 1928-2007 • 79

Christian Kleinschmidt, Comparative Consumer Product
Testing in Germany • 105

ANNOUNCEMENTS • 125

REVIEW ESSAY

T. J. Stiles, The First Tycoon: The Epic Life of Cornelius Vanderbilt.
Reviewed by Michael McGerr • 129

BOOK REVIEWS • 133

Rosalind J. Beiler, Immigrant and Entrepreneur: The Atlantic World of
Caspar Wistar, 1650-1750. Reviewed by Katherine Carte Engel • 153

Ritu Birla, Stages of Capital: Law, Culture, and Market Governance in
Late Colonial India. Reviewed by B. R. Tomlinson • 133

Peter Hendee Brown, America's Waterfront Revival: Port Authorities and
Urban Redevelopment. Reviewed by Ann L. Buttenwieser • 189

Erika Marie Bsumek, Indian-Made: Navajo Culture in the Marketplace,
1868-1940. Reviewed by Clyde Ellis • 170

Beatrice Craig, Backwoods Consumers and Homespun Capitalists:
The Rise of a Market Culture in Eastern Canada.

Reviewed by Leslie Choquette • 158

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


Marion Fourcade, Economists and Societies: Discipline and Profession
in the United States, Britain, and France, 1890s to 1990s.

Reviewed by E. Roy Weintraub • 135

Marc Egnal, Clash of Extremes: The Economic Origins of the Civil War.
Reviewed by Mark R. Wilson • 163

Boris Gehlen, Paul Silverberg (1876-1959): Ein Unternehmer
[Paul Silverberg (1876-1959): A Businessman].

Reviewed by Peter Hayes • 146

Steven M. Gelber, Horse Trading in the Age of Cars:
Men in the Marketplace. Reviewed by Thomas A. Kinney • 179

H. Roger Grant, Visionary Railroader: Jervis Langdon Jr. and the
Transportation Revolution. Reviewed by Albert J. Churella • 177

Richard T. Gray, Money Matters: Economics and the German Cultural
Imagination, 1770-1850. Reviewed by Kevin Repp • 140

Elfriede Grunow-Osswald, Die Internationalisierung eines Konzerns:
Daimler-Benz, 1890-1997 [The Internationalization of a Corporation:

Daimler-Benz, 1890-1997]. Reviewed by Susanne Hilger • 149

Bruce E. Kaufman, Managing the Human Factor: The Early Years
of Human Resource Management in American Industry.

Reviewed by William Thomas • 174

Frank Kessler and Nanna Verhoeff, editors, Networks of Entertainment:
Early Film Distribution, 1895-1915. Reviewed by Gerben Bakker • 172

Stephan H. Lindner, Inside IG Farben: Hoechst during the Third Reich.
Reviewed by Jeffrey Lewis • 144

Aaron W. Marrs, Railroads in the Old South: Pursuing Progress in
a Slave Society. Reviewed by Eric J. Morser • 161

Robert J. Norrell, Up from History: The Life of Booker T. Washington.
Reviewed by Lisa D. Cook • 166

Richard A. Posner, A Failure of Capitalism: The Crisis of '08 and the
Descent into Depression. Reviewed by Mark H. Rose • 137

David L. Ransel, A Russian Merchant's Tale: The Life and Adventures
of Ivan Alekseevich Tolchenov, Based on His Diary.

Reviewed by Thomas C. Owen • 156

Susan Sessions Rugh, Are We There Yet? The Golden Age of American
Family Vacations. Reviewed by Howard R. Stanger • 181

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


Sean Safford, Why the Garden Club Couldn't
Save Youngstown: The Transformation of the Rust Belt.

Reviewed by Elizabeth Tandy Shermer • 186

Miguel Tinker Salas, The Enduring Legacy: Oil, Culture, and Society
in Venezuela. Reviewed by Marcelo Bucheli • 192

Caroline Schulenburg, Renault und Daimler-Benz in der
Zwischenkriegszeit (1919-1938): Eine vergleichende

Unternehmensgeschichte zweier europaischer Automobilhersteller
[Renault and Daimler-Benz in the Interwar Period: A Comparative

Business History of Two European Automobile Manufacturers].
Reviewed by Paul Thomes • 142

James Schwoch, Global TV: New Media and the Cold War, 1946-69.
Reviewed by Stephen Vaughn • 184

Anthony Scott, The Evolution of Resource Property Rights.
Reviewed by Mansel Blackford • 151

Michael Allan Wolf, The Zoning of America: Euclid v. Ambler.
Reviewed by Nicholas Dagen Bloom • 168

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


Contributors

Gordon Boyce is dean of the Newcastle Business School in Australia
and director of the Center for Institutional and Organisational Studies.
His research interests include interorganizational cooperation and in-
stitutional economics. He writes about the shipping, steel, and finance
industries.

Ludovic Cailluet is associate professor of international management and
strategy at the Toulouse University Graduate School of Management,
where he has taught in the Strategy Department since 1998. He has pub-
lished his research on the history of aluminum, consulting, and commer-
cial vehicles, as well as on strategic management. Most recently, he worked
with Richard Whittington on a research project entitled "The Evolution
of Strategy Practice: Long-Run and International Perspectives."

Matthias Kipping is professor of strategic management and chair in
business history at the Schulich School of Business at York University
in Toronto. His main research interest is the international diffusion of
management knowledge. He is currently coediting The Oxford Hand-
book of Management Consulting and finalizing The Consultancy Busi-
ness in Historical and Comparative Perspective, both to be published
by Oxford University Press.

Christian Kleinschmidt is professor of economic and social history at
the Philipps Universitat Marburg and author of Der produktive Blick:
Wahrnehumg amerikanischer undjapanischer Management- undPro-
duktionsmethoden durch deutsche Unternehmer, 1950-1985 (2002)
and Konsumgesellschaft (2008).

Ingo Koehler is assistant professor of economic and social history at the
University of Goettingen. He is author of Die "Arisierung" der Privat-
banken im Dritten Reich: Verdrdngung, Ausschaltung und die Frage
der Wiedergutmachung (2005). An English edition of his book on the
Aryanization of German private banks in the Third Reich will be pub-
lished in 2011. Most recently, he has been conducting research on the
history of the German automobile industry in the 1970s.

Lucy Newton is senior lecturer at the Henley Business School, Univer-
sity of Reading. She has written about the banking and financial history
of nineteenth-century England and Wales. Currently, she is working on

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203


the development of marketing and advertising by British banks between
1920 and 1970. She was a trustee of the Business History Conference
from 2004 to 2007 and a council member of the U.K. Association of
Business Historians from 1997 to 2000.

https://doi.org/10.1017/S0007680500001203 Published online by Cambridge University Press

https://doi.org/10.1017/S0007680500001203



