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This issue includes two articles on banks and banking in
early America. A. Glenn Crothers looks at two northern
Virginia banks, the Bank of Alexandria and the Bank of
Potomac, and describes the wide variety of projects they
helped finance in agriculture, industry, internal
improvements, and other commercial activities. Robert
E. Wright concentrates on banks in the middle Atlantic
region. In New York and Pennsylvania, Wright also
finds that banks loaned funds to a variety of small
enterprises and played a significant role in the economic
development of the region. Both articles offer revisions
of previous scholarship. See "Banks and Economic
Development in Post-Revolutionary Northern Virginia,
1790-1812" by A. Glenn Crothers (beginning on page 1)
and "Bank Ownership and Lending Patterns in New
York and Pennsylvania, 1781 to 1831" by Robert E.
Wright (beginning on page 40).
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